CHI2007: Workshop 13, 30.4.2007

Notes of the 2nd break-out session presentation
Content production
The presentation began with a demonstration of the (difficult) new media landscape, problems with PowerPoint, rebooting computer…

Involving less active users with simplicity

Do users know what they are doing?

· there are a lot of people who would like to share experiences, feelings etc. but who are not using authoring systems or using the word “content”

Only 1% (or 0,01%) structured users

· who know about authoring mode in their devices

99% unstructured users

· how do they want to communicate

· scale for masses
( The goal: to get 1% of the 99% to do something interesting

· create something, that means: communication

· communication = message + medium + enabler

Example: sending empty SMSs in Finland

· an important message: “I’m thinking you!”

· core message without “content” as we are used to define it

· very simple technology

How could the same easiness be utilized in interactive TV?

· button for sending a message to a friend

· pushing the button is high level message, creative action

( Starting point: Do something simple!
Reusing the content, sending a message
· new message based on existing content
· creating content = a bit of image or audio content + sending message
· Context of use ( simplicity of user interface

· Template based on message, not on technique

Shortest path approach
· make it as simply as possible

· “It’s all about the message.”

· phased content creation

· immediate level

· long term level: historical memory

· limiting functionality (in the hope that it will increase quality)

Content creation is about message capturing and sharing!
